
Other projects under development

Background
The plant will contribute to the country’s energy mix diver-

Indigenous communities resident in the municipalities of 
-
-

digenous communities, which represent 20% of the overall 
population in Colombia.

Outcome of the stakeholder engagement process
Overview

-

development

Key lines of work 
a. Socio-economic development:

i. access to drinking water:
• two public basins have been built to provide drinking

• an aqueduct that was not working was rehabilitated,
providing water to the communities on the road to

Windpeshi.

the Wayuu indigenous population;
ii. education:
• agreement signed with SENA, Servicio Nacional de

Aprendizaje which provides technical training and cer-
-

munities. Actions concerned job training on basic

development through marketing, sales and handicraft
courses aimed at empowering communities to develop
their own business;
•

through the agreement with SENA and 290 in the joint

Other
We also reached an agreement with the University of La 
Guajira for the creation of an intercultural manual, which rep-
resents a fundamental tool for understanding the dynamics 

Background

the supplier Siemens Renewable Energy, was awarded the 
project for the development, construction, and manage-
ment of wind plants. 
The energy produced by the wind farm will be sold to ONEE 

including the local population.

Status up-to-date
In operation: Midelt, a 210 MW wind plant located about 20 
Km from the Midelt city center.
Under construction: Boujdour, a 300 MW wind plant locat-

km from Essaouira city.

Stakeholder engagement
Midelt
2015: preliminary analysis of the social, economic, and envi-
ronmental context (“SEECA”) to identify relevant socio-eco-

2019: environmental and social impact assessment (Envi-
ronmental Social Impact Assessment - ESIA);
2020: new SEECA and consultation.

Key actions implemented
a. Environment (sustainable building site and during oper-

ations):

WINDPESHI (La Guajira) 
1 wind power plant | under development
Plant name: Windpeshi, | Location: La Guajira | 200 MW

Midelt, Boujdour & Essaouira
3 wind power plants | 1 in operation and 2 under development
Sizes: 210 MW, 300 MW and 270 MW
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i. assessment and mitigation of environmental impacts,
including CO2 emissions, waste, and water, by means of:
• photovoltaic mini-grid plus storage used to power

basecamp, auxiliary services of the base camp and
turbines erection;
• stand-alone PV modules used to power prefabri-

cated buildings/containers and streetlights;
•

lamps, solar water heating system) to reduce elec-
tricity consumption;
• water recycling solution installed in all water systems;
• implementation of a biodiversity preservation plan

aimed at protecting the local ecosystem, among
which plantation of local trees and species nearby
the building area.

b. Occupational health and safety:
i. application of highest standards, in line with Enel’s

customary practices.
c. Socio-economic development during construction and

operation & maintenance:
i. training and hiring of more than 250 people for

-
munity;

ii. maximized hiring of local small and medium-sized
-

tion, cleaning, catering, supply of materials, etc). This
-

iii. food basket provision to the most vulnerable local
families.

d. Promotion of education, including during the opera-
tions & maintenance phase:
i. cl -

ries of 6 local schools in Amersid & Mibladen rural
communes, held by local volunteers that covered
topics related to renewables and the operation of
wind plants;

ii. s
university student coming from the community of
Midelt;

iii. implementation of a sustainability and environmental 
education program called AKABAR AL MAARIFA to
train trainers at schools in Midelt and educate kids at
primary schools with the aim to:
• develop ecological and social awareness, environ-

mental sensitivity, behaviors and skills;
• -

sues from early childhood so to build an environ-
mental citizenship since primary schools;
• -

fessional development program to equip teachers

(7) In line with UN Guiding Principle -

with the knowledge, values, skills and strategies 
necessary to implement the above environmental 
citizenship.

e. Healthcare during the operations phase:
i. s -

able to 1,400 students coming from surrounding
schools for specialist examinations of various types
(general practitioners, dentists, ear, nose, and throat
doctors, etc. plus provision of eyeglasses when

caused by health issues.

Boujdour
• 2015: preliminary analysis of the social, economic, and

environmental context (“SEECA”) to identify relevant so-
-

munities, including infrastructure development, educa-
-

tection of cultural heritage;
• 2019: environmental and social impact assessment (En-

vironmental Social Impact Assessment - ESIA);
• 2020: human rights due diligence(7) and a new SEECA

and consultation involving vulnerable people groups

Key actions implemented
a. Environment (sustainable building site and during oper-

ations):
Please refer to Midelt description.

b. Labor, with regards to occupational health and safety:
i. application of highest standards, in line with Enel’s

customary practices.
c. Socio-economic development (during construction and 

operation):
i. training and hiring of Saharawi people:
•

training in civil and electrical capabilities aimed at

•
which >90% from the local Saharawi community;
• -

bine service provider and substation maintenance,
security services and housekeeping;

ii. maximized hiring of more than 100 local small and
medium-sized businesses for auxiliary services (in-

-
quences of the pandemic;

iii. ad hoc infrastructures for the needs of people and
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of the project:
• during civil works, new sections of road were built

as well as requalifying existing ones (c. 60km). This
activity allowed to reconnect main roads with graz-

-
nities in remote areas;
• due to the newly available renewable electric energy

generated by the Boujdour plant, the local electricity
connection to the city of Boujdour is being reinforced;

iv. al Saharawi camel nomads through the
provision of water tanks and cisterns;

v. food basket provision to the most vulnerable local
families.

d. Promotion of education:
i. Education and vocational training programs designed

-
-

ties, providing knowledge about renewable energy.
-

• entrepreneurship masterclass: Workshop with IN-
JAZ ALMAGHRIB to get young people from the col-
lege acquainted with business activities;
• ‘It’s My Business’: with INJAZ ALMAGHRIB aimed at

fostering entrepreneurship skills of middle school

examples of nationally and internationally well-
known entrepreneurs;
• company program: with INJAZ ALMAGHRIB ad-

dressing all stages of business creation and mak-

-
gional level (MENA);
• classes held by local volunteers of Nareva and Enel

Green Power Morocco covering topics related to
renewables and the operation of wind plants;
•

university student coming from the community of
Boujdour.

e. Healthcare:
i. se -

able to 1,000 students coming from surrounding
schools for specialist examinations of various types
(general practitioners, dentists, ear, nose, and throat
doctors, etc. plus provision of eyeglasses when

caused by health issues.

Essaouira
• 2015: preliminary analysis of the social, economic, and

environmental context (“SEECA”) to identify relevant so-
-

munities, including infrastructure development, educa-
-

tection of cultural heritage;
• 2021: environmental and social impact assessment (ESIA).

Key actions implemented
a. Environment:

Please refer to Midelt and Boujdour description.
b. Occupational health and safety:

i. application of highest standards, in line with Enel’s
customary practices.

c. Socio-economic development during construction:
i. training and hiring of people employed for civil and

electrical works;
ii. hiring of 210 people belonging to the local communi-

iii. maximized hiring of local small and medium-sized
businesses for auxiliary services (including transpor-
tation, cleaning, catering, supply of materials, etc.).

d. Promotion of education and other services:
i. training dedic -

ries of local schools, held by local volunteers that
covered topics related to renewables and the safety
measures for the construction of wind plants;

ii. installation of safety fences for local schools near the 
roads;

iii. rehabilitation of a local religious saint visitors’ place

Grievance
Management system for all three plants in line with the Unit-
ed Nations Guiding Principles on business and human rights.
• Set up: once received, complaints are registered, ana-

account repetition, severity; 1 is the lowest, 3 the highest).
•

solution. Once the solution is agreed, the complaint is
considered as solved.
• Tools available to the community: complaints may be

received through on-site suggestion boxes, traditional
mail, email, by phone, company representatives during

The language used is “Arabic” and when a member of
the community is not able to write and talks a dialect, a

Midelt | Complaints managed concerned:
1. Request on using local labor from the community.

at point c., i. of the Midelt key actions implemented.
2. Request for using local SME’s.

stakeholders, launched a beauty contest to select local
service providers from the city of Midelt as suppliers for
the services and equipment needed as described at
point c., ii. of the Midelt key actions implemented.
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Boujdour | complaints managed concerned:
1. Request for using local labor from the Saharawi commu-

nity.

at point c., i. of the Boujdour key actions implemented.
2. Request for using local SME’s.

stakeholders, launched a beauty contest to select local
service providers from the city of Boujdour as suppliers for 
the services and equipment needed as described at point
c., ii. of the Boujdour key actions implemented.

Essaouira | Complaints managed concerned:
1. Request for using local labor from the community.

at point c., ii. of the Essaouira key actions implemented.
2. Request for using local SME’s.

stakeholders, launched a beauty contest to select local
service providers from the city of Essouira as suppliers for
the services and equipment needed as described at point 
c., iii. of the Essaouira key actions implemented.

3. Request of repairing water pipes that were damaged.
Solution agreed: the water pipe was repaired to ensure

brand new one.
4. Request to reduce the lifting of dust by trucks.

recycled water or pumped from the sea so as to reduce

VALUE4DISABILITY

With the Enel Value4Disability project people with disabilities 
lead the way: not only inclusion but empowerment

Our commitment to inclusion, as de�ned in our 
Human Rights Policy, relies on considering pro-
actively the needs and priorities of individuals 

and society at large.
In addition to ensuring that no one is left behind, this ap-
proach encourages the generation of new ideas and is an 
essential condition for creating sustainable value in the 
long term.

Valuable 500, a global orga-
nization involving 500 CEOs and their companies, whose 
mission is to drive lasting change for more than 1 billion 
people around the world who live with a disability.
In 2020, therefore, we launched the Enel Value4Disabil-
ity global project, which aims to empower Enel people 
and customers with disabilities, enable the environment 

people/customers and the software application develop-
ment, testing and release processes.

dissemination of the project both on internal communi-
cation channels (magazine and corporate intranet) and 
through external communication initiatives (National Geo-

sites).

We also joined Business for Inclusive Growth (B4IG), a 

OECD, B4IG interacts with governments around the world 
to promote inclusive growth.

Managing human rights



For Enel people

Globally, there are 2,129 people with disabilities, of which 
over 70% in Italy.
We make sure to listen to their needs thanks to “focal 
points” present in all countries where at least one col-
league with a disability is present.
This allows us to develop dedicated initiatives both locally 
and globally, in line with our Human Rights and Diversity and 

-
ry out work in complete autonomy, through tools, services 
and methodologies that can create an inclusive working 
and relational environment for all, and to raise awareness 

Empowering initiatives include:
• Global Inclusive Travel services to ensure an inclusive ex-

perience of stay and travel for business trips of colleagues
with disabilities (for example, information on accessibility
services in hotel facilities, activation of travel assistance
service, travel accompanying services). 47% of colleagues
can use at least one of the Inclusive Travel services;
• -

ed by the Valuable 500 network with the aim of spread-
ing the culture of inclusion and empowerment of people 
with disabilities through mentoring meetings between
talented colleagues with managers;
• drawing of global guidelines to ensure adoption of ac-

cessibility principles for the development of e-learning
content;
•

tools by a dedicated team in Italy;
•

recognizing disability;

• initiatives to ensure physical and relational accessibility
in Spain and Chile and to promote digital accessibility in
Colombia;
• hiring and internships of people with disabilities in Italy,

Spain and Brazil, integration initiatives in collaboration
with local institutions in Chile, Argentina and Mexico, in-

selection platforms in Romania, Argentina, Peru and Co-
lombia;
• pilot project, in Brazil, of tutoring in a process of on-

boarding, listening and development in which more than

involves about 100 managers and about 30 people and

Awareness and training initiatives include:
• design of an initiative at global level to spread awareness 

about the Design for all principles application to busi-
ness processes and contexts so as to foster an inclusive
mindset in Enel’s people;
• the videos “Our ability”, to learn everyday stories of col-

leagues with disabilities in their working environment,
and the webinar “Neurodiversity and autism” on the val-
ue of neurodivergent thinking in Italy;
• the online course “Hablamos de Discapacidad” and the

-
quently customized for Romania, where podcasts on the 
inclusion of diversity and disability have also been de-
veloped, and the “D&I hour” when oboarding new hires;
• workshops and thematic podcasts in Chile and Colom-

on sign language.
”

For our customers

One of the most innovative aspects of the Value4Disabil-
ity project is inclusive business, namely the Group’s com-

solution of social needs. To promote this new approach 
in an integrated way, it is necessary to have a single vision 
of customer needs in terms of inclusiveness and acces-
sibility.
In 2022 we have:
a. able customers are and what are

their needs.
“Vulnerable customers, for Enel, are both individuals

of their intrinsic features, socio-demographic ele-
ments, economic and environmental conditions:
•

by the energy market or by any of Enel Group’s op-
erations;
•

represent their interests;
• -

ate services and products.
Customers who are not directly vulnerable may fall un-

-
tance.”
By focusing on temporary or permanent conditions, 
vulnerability results from the interaction between per-
sonal characteristics and changing environmental and 
socio-economic conditions.

-
ited to individuals, but is extended to all entities that 
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may be in a vulnerable position (for example, family 
small enterprises in which the owner dies, associations 

-
fore, social(8) and economic vulnerability, disability, de-
pendence on medical equipment, and other diversity 
aspects such as seniority, language, literacy, and any 

b. developed ad hoc initiatives to promote customer
inclusion, thanks to intensive benchmarking and the

internal communities of colleagues with disabilities.
Here are some examples:
• training course on vulnerable customers, dedicated

to those who relate directly with customers;
• guidelines for accessible and welcoming stores;
• : we have launched

a pilot project in Colombia to ensure that the electri-

(8) F

application of the Social Inclusion Boosting Program 
involving the Social Inclusion Community, a selected 
group of people representing all the vulnerabilities 
typical of that context;
• Enel Premia Wow! for All

of Enel Energia’s loyalty program for the free mar-
ket, aimed at the periodic inclusion in Enel Premia
Wow! of discount coupons related to the theme of
inclusion;

c. involve our Business Lines in developing inclusive
business initiatives.
Enel X Way has, for example, made available in open
source mode the redesign of spaces for charging elec-
tric vehicles to make them ‘accessible’ to anyone, from
public administrations to other companies in the e-mo-
bility sector. In addition, Enel X Way WayAbilityTM has

possible to recharge electric wheelchairs thanks to the
public charging infrastructure in urban areas.

For our communities

farm of about 170 MW and, following the usual process of 

for the production of milk was given to a member of the 
community in Gujarat, born with lower limb disability. By in-
vesting the earnings of milk sales in awareness raising and 
empowerment activities of people with disabilities in other 
villages, such person has become a natural leader, devel-
oping a network of about 450 individuals. In practice, such 

-

en and men with disabilities in modifying their condition of 
marginality, which is considered non-productive, in a condi-

Moreover, vulnerable conditions are a source of stimulus 
and continuous social innovation. An example of these in-
novations is the sign language interpreting, subtitling and 

(VEASYT and Pedius) that will be tested within the Group 
in 2023.
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